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Commonwealth designed this exhibit at the visitor ce
of the Blue Jay Creek Fish Culture Station on Manitc

Solutions -
ith Island as part of a Provincial strategy to promote the
witha effective management of our fish and wildlife.
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The design incorporates both two and
! three-dimensional artifacts in a sequence

g of themed exhibits displayed using
visitor pass-throughs, dioramas,

Outdoor Signage Package& Logo Design

interpretive signs, (outdoors), and a selection
of photographs and audiovisual components.
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